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Purina Pet Gear Products Launch At Walmart, Others 
by Tanya Irwin, Friday, July 29, 2011, 4:40 PM 

Article ▼ Comments ▼
 

The oneCare Co. is licensing the Purina brand to use on a line of pet 
gear products, which are now available nationwide at Walmart, 
Meijer and Albertson's. 

The company is promoting the product line on Facebook and via word
-of-mouth marketing, according to a oneCare Co. spokesperson. 
Included is a demonstrational video showing how well the training 
pads absorb liquid. 

The Facebook page, http://www.facebook.com/purinapetgear, also 
includes an offer, called the DryStep Challenge, which invites 
consumers to try the product for one week, and if they aren't 
satisfied, oneCare will refund the purchase price of one pack. 

"We are working with pet bloggers as key influencers for this 
challenge," says the spokesperson. "We also are a product spotlight 
on Walmart.com and have on-shelf/in-pack messaging about the Dry 
Step Challenge." 

The line includes products such as training pads and household 
cleaners, including a pet stain and odor eliminator. The new line can 
be seen in its entirety at its recently launched Facebook page. 

The Purina Pet Gear Ultra Dry Training Pads feature an exclusive 
DryStep cover designed to prevent leaks and pawprints from tracking 
through the house. The pad features an innovative top layer that 
contains thousands of microfunnels to quickly channel liquid into the middle, where it's rapidly 
absorbed and locked away. The leak-proof backing also protects floors and carpets. 

Alpharetta, Ga.-based oneCARE Co., founded in 2007 has a stable of 500 products including laundry, 
pet and cleaning consumer product categories. St. Louis-based Nestlé Purina PetCare Co. is part of 
Swiss-based Nestlé S.A. 
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'Home Run' Packages Are On The Rise    Aug 2, 3:33 PM 
According to research company Strategy Analytics, 13% of U.S. households will participate in bundled offerings 
that... 

Chrysler Video Puts Spotlight Back On Detroit    Aug 2, 3:09 PM 
After getting a lot of attention with its two-minute Super Bowl ad, which featured rapper Eminem,...

Wealthy Are More Open To Relevant Digital Ads   Aug 2, 1:18 PM 
The wealthy spend more time online and recall digital ads better than the general public. No...

Target Aims For Digital Darlings In BTS Efforts    Aug 2, 9:47 AM 
Back-to-college kids, for instance, can go to Target.com/collegehub and go through a checklist, with 
everything from... 

Celebrity Endorsers: Flying High Or Ready To Crash?    Aug 2, 4:00 PM 
The jury is still out on whether any of the affiliations have impacted sales. One analyst,...

Tully's Coffee Helps Create Community Centers    Aug 1, 4:58 PM 
Tully's Coffee has teamed with Pomegranate Center on a "Taste of Community" program that encourages 
and... 

Chevrolet Gears Up For Nov. 3 Centennial    Aug 1, 5:04 PM 
November 3 is the official centennial of General Motors' Chevrolet division, but the party is starting...

Fiat Goes Big For Little Car In New Campaign    Aug 1, 4:38 PM 
Fiat is launching its first national ad campaign in the U.S. this month. The national and...

Bank Customers Like Rewards, But Don't Redeem    Aug 1, 1:37 PM 
While such programs have been viewed by banks as an easy way to gain and retain...

Parents Dread Spending; Electronics Sales To Suffer    Aug 1, 2:24 PM 
Only 25% of parents in its survey say they plan to purchase computers, cell phones and...
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